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Challenges of ethics in Public Relations Practice
There are several challenges of ethics which affect the practice of public relations.  Such challenges include the provision of truthful information, offering authentic context and advising leaders, technological evolution (Broom & Sha, 2013). The first ethical challenge in public relations is the provision of truthful information to people. Public relations practitioners tend to be confronted by pressures that bend or twist their truth. Therefore, been honest prevents the people from coming back later. This would result in claims that public relations practitioners try to cover-up for serious issues within the company. In this case, public relations can be made more ethical through the provision of the right and truthful information despite the effects it will have on the public (Broom & Sha, 2013).
Offering authentic context is an ethical challenge in public relations because communication in public relations offers more than just mere facts (Broom & Sha, 2013). Therefore, it means that public relations practitioners would prefer communicating false information to influence people rather than speaking out the truth. This can be made more ethical by communicating the right messages that are unbiased, thus ensuring that their reputation remains intact and can support their colleagues and clients.  Technological evolution has become an ethical challenge in public relations since it forces public relations practitioners into keeping up to date with technological advances. This forces public relations practitioners to learn new skills while work process accelerates at the same time. Technological evolution causes public relations practitioners to be unable to keep up with technological trends (Broom & Sha, 2013). To make technological evolution more ethical, public relations practitioners need to make sure their ideas are always unique and that they adhere to all regulations in the company they work for. 
Advising leaders is considered to be an ethical challenge on public relations because public relations practitioners find it so difficult to advise their leaders. Such practitioners end up not confronting their leaders who contemplate violating the values of the company (Broom & Sha, 2013). For instance, when a leader considers reducing the employee working hours so that they don't qualify to receive benefits, the public relations practitioner has to speak up. Therefore, the practitioner has a duty to point out ethical missteps taken by the leader and raise issues of how the media and public will make judgements about their decisions. This public relations challenge can be made more ethical by confronting their leaders on the things that they seem not to do right (Broom & Sha, 2013). Confrontation would enable the leaders to correct their ways of doing things within the company concerning public relations.
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